N, SUMMER AND FALL

- music at the museum
-various exhibits and events
N
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Novthern Frontier Visitor's Centre
- bike §‘rentals
Frame Lake Trail
- biking/walking Sombe K'e Park Vls:tors Centre Parking Lot
[‘ boat launch for special events (canoes) typical food vendor locatlon
Frame Lake Trail
Sombe K'e Park [‘ - special cultural events
- music festivals 5 3.

- Folk on the Rocks
# Waa vawous events

Sombe K}e Park

/\ [‘ - outdoor W\arket ; -

Sow\be Kg Park'
i ’ \ el enat e SR 30 RS o N A" |
Avens Parking Lot g TWlSt/Fuego

-~ typical food vendor locatlom | i T T i [ ) ':;‘; patlos o[o,@\

| : open. mike nig
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Frame Lake
- Snow Day Celebration

‘ . - New Year's Eve Fireworks
Exp lorer Hotel el N

-~ vanous cogxfe‘z'ences '
- vawous events
2 art sales
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Sombe K'e Civic Plaza
—$Cle\nstw\as Lights Across Canacif A
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Frame Lake
- Skating rink
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Vs e ] o ARCC (Artist Run ‘C’ow\ URItY Centre) 3
= PARKing day [ f § | ﬁ .

e | . | < Workshops
‘ - spring clearn-up < SRR :

(L 4 : . < Musical ljams and worksl'\o s P 230 L gV . e\ : ) d
~ cuvbside givedway weekend LNMekiG s L0 ‘ il B Ik P i S Multa 3%

?‘ e~ garden tour (eity-wide)
M”Cdtl Tex § @ o

- Blke Rod@o

- Car shows .

- Bingos : 4 ;

- Autocrosses (in parkmg lot) *}. 4 8 7 AN f"kl'}s'\g

Commumty Sl«owcase Week@nd‘m- [ , »d vendor location
Q\‘M, “"’m ; ] d

Lofan svin

49th st

......w O .
»3‘? RN sy - W -

R B ' - ’ franklin ave

Street ?Parki'ng‘S Vogeonrmd® ‘
- Potential food vendor llocation | W 50 /50 l Ot
’ ; > potentml food
‘NQ_N‘.:.I'\e«N\ Umted Flace R4 ! ¥ vendor location
- vanious craftisales ;. = : nausicaljams | vt U

Yie

LN

wa Y Lot by Gold nge | ' P |
7. = potential food vendor Ioc tion Centre Quare Mall 1
: - | MAteaprl - * Ao
= vakious installations ,,
. conFerences & meetmgs
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NACC Nortl«\em A and
- Muswal by .Ptarmigan Ptheatrics
“*Waigous plays and performances

% vavious musical pevformances
—sYellowkmFe Mus:c Festlval

. W - Easgar, Santa & Valentine's Skate
' w»«Ha ely Tounaments 3
i b < - = Community. Shéwéase
P S 0 {dt . = Volunteer Recogmtlom Event
£V & atown 4 :
b e = Wildcat Cag
) *="Ramble & Ride Rrer iu
- open mike at > FRANKLIN AVENUE

Dancing Moose Cafe - Santa Clause) Parade}

drthern Images ~ 1y Northem United Place ‘.
iJewelery Workshops . S - Shrove Tuesday.Pancake Suppér
| , O N .1 - Walk Together Children-
| Sl - @ M %;, “~ Christmas Craft Sale

% %R

"'t Parsd: Sir John High BagRals /3

- various sportss evemts

| ..~ Ptarmicon.-

¥

2ol -

Cu ltural Cem‘:re

IOGIDBNRNEN

X%

SN

Javardipa %}
- musical jama sessions

$ie

Seasonal Events & Activity in Downtown Yellowknife

i

WINTER AND SPRING

;. fﬁrmce of Wales Northern Heritage Museum :

= walking with our sisters workshop
- klddle carnival
= music at the museum
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Explorer Hotel ~
~ Brrlesque.. = 7
«~ various conferenees
R0 vawous events
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ARCC (Art:st Run *Commumt‘g C‘er\tm)3
= Workshops

O = Musical jams and workshops

!

Holy Twmti Anghcan gl«urch

- Aurora Fldvéle Society Jams

-
‘ Grea‘t Slave Lake ’N

~"'Showkirng Festival
"% Long John Jamboree

g vaes

Nérthem Images
Jewelery*b\/orks ops

£

3
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Centre Square MaH St Pats & Sir.John ngh Scl«ools ’3 |

- trade shows
= various nstallations * Lo W
*conferences & meetmgs A

&

~ Territorial Skills Competition
. vawous sports events
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NACC No’f.._‘ ;I«em Arts anaé Cultg«ml Ce ﬁ‘r
=:Childrens Festival of Silliness |

= VMancouver International Mountain F‘ﬁm Festlval

' Vaglous performanaes
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WHO MAKES UP YELLOWKNIFE'S
POPULATION?

50.0%

what do yellowkniters
nave to say ahout

the development of
downtown yeliowkniie

“If you can bring the people downtown it

will be attractive for developers (maybe
taxes incentives for example). Biggest

M Yellowknife B NWT  mCanada

40.0%

challenge for residential development
would be construction cost, especially if you
want retail on first floor (high cost of rent).”

-10.0%

-20.0%

Under 20 20-44 45-64 65+

POPULATION GROWTH BY AGE GROUP (2006-2011)

Source: Statistics Canada Census of Population - 2006 & 2011

60.0%

 Yellowknife B NWT W Canada

“You could change the zoning and

50.0%

give people the opportunity to build
“We've relaxed a zoning by-law to bars and restaurants and put liquor
make development easier. Ultimately, “[Artists] would like to have some licensing in. Then you can police it,
we need to look for a combination of kind of public art space that would concentrate it in one area. People
commercial and residential. As much be accessible in the downtown will gravitate around that area.” T i i
residential as possible should be built core. Ideally would like 50th Street SOﬁEga':sﬁ'chdtEA?;?LLH?IS'E?OTD(SESSY%

while retaining a commercial sense.” to have a gallery space with a

workshop space that also offers
youth programming.”

B Immigrant > 5 years ago B Immigrant < 5 years ago

H Non-immigrant population ® Non-permanen t residents

0% 20% 40% 60% 80% 100%

IMMIGRANT POPULATION (2011)

Source: Statistics Canada, NATIONAL HOUSEHOLD SURVEY, 2011

IICity neEdS tO prOVide SerViceS fOr B Intraprovincial migrants < 5 years

[the youth population]. They need “One way street with no parking
a safe place to go. Could provide would help or even two way street

o . : . .
counseling or just give them a safe People leave YK in the winter to with no parking would generate
and social place to go (ex. library).” go someplace warm... Can you more traffic. That is what you want -
create an environment that walking area, more pedestrian feel.” |

people can find solace in? For
. y INTERNAL VS EXTERNAL MIGRANTS (2011)
example, indoor Water Park. Source: Statistics Canads, NATIONAL HOUSEHOLD SURVEY, 2011

NWT

B No certificate; diploma or degree

B High school diploma or equivalent

B Apprenticeship or trades certificate or diploma

m College; CEGEP or other non-university certificate or diploma

B University certificate; diploma or degree at bachelor level or above

Canada

NWT

Yellowknife

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

I
EDUCATIONAL PROFILE
Source: Statistics Canada, NATIONAL HOUSEHOLD SURVEY, 2011
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Summary of Votes /

The information on these graphs is compiled from interviews with various Yellowknife groups and individuals (2013-2015)




1. social issues

“50th Street has an
uninviting image due
to appearance and

loitering... there aren’t
enough social programs.”

2. ahsence of evening/weekend activity

Total Number of Unique Number of Shelter
City Individuals Using Total Population Users as Percentage of
Shelter System General Population
Calgary 14,181 988,193 14
Halifax 1718 372,679 0.5
Toronto 27,256 2,503,281 1.1
Ottawa 7445 812,129 0.9
Yellowknife 936 18,700 5.0

Size of Homeless Population in Yellowknife

Homelessness in Yellowknife: An Emerging Social Challenge - Homless Hub Report 2011

“At night, people need a reason to be
downtown... residents will need bars,
restaurants, theatres, shows, events,
commercial retail, and niche stores and services
that are open until at least 9 or 10 pm so that
they won’t have to leave downtown, and can
pretty much walk to fulfill their needs.”

J. lack of safety & security

“50th Street looks like and is
a rough place....There are not

enough families downtown
due to safety concerns

Few Eyes on the Street

View on 50th Street - no activity or visual access onto the street creates the sense of
an unsafe environment.

49 AVENUE

VETERANS MEMORIAL DRIVE (49 AVENUE)
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Map of downtown Yellowknife - homeless/transition shelters, evening activity & safety
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Opaque wall - Iack of act|V|ty and percelvedsafety issues

50th Street Lot - west elevation of Centre Square Mall. Opaque wall and vacant lot allows for no physical or visual access into or
through the mall - vacant lot with inactivity creates a hole in downtown.

T &l f un 4

Interruption of Pedestrlan Paths

Centre Square Mall Entrance at 50th Ave



- Z top perceived issues
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4, high vacancies and rates

- 49 AVENUE 49 AVENUE Start up support P
Taxes Yellowknife is the highest
0 /L
. DU AVERILEYD ’ 5 City customer service .
| R . & \ - | | vacancy spot in Canada... In
| \‘ \" ‘ ( | w’ | | < Appealing place to live
| @) ] | Py
L X } i . : s : Promoting/shop local a slow economy, there are
B - | N &
1 (ﬂ - wn Cﬁ ! Targeted businesses o o . .
2 2 . ® . @ - . . B rising costs and increasing
T ﬂ ;_U| . Y I_JIQI m I_I'H ;_U| Cost of utilities )
2
i i i i h h . i . Labour force expenses.
‘ » m
® n m 0 2 4 6 8 10 12 14
i =
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FRANKLIN AVE (50 AVE) D 4 e Needed Incentives for Business Growth & Investment
: B | . City of Yellowknife Economic Development Strategy
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0.0 ° 5. absence of parking
o Centre -
Square
(0)) . )
= Mall r 50% 7 .
gy -
i o U e : single-person vehicles are
— — o
— clogging the downtown...
i S
51_AVENUE . NAENE g many are government
o
0 10% . .
° 11 workers, working 9-5. This
m IS ,t\m_irlfalr::liitg/ oA\%i;?I:,iirI\i;y CEza?t\iAéan\g Traffic Flow Biscaycelfy Enjo\}/vaableto Wr?;l:i?g Sidewalks Pedessatrei?;
. ) ) * S o — ™ f engenders the need for a
N LN g KEY ransportation elements . )
(@) 0 . . . m Excellent m Good m Fair m Poor = Don't Know Ca r OOI Ince ntlve 124
b @ N % public parking (commercial) p e
I_I.I ;U m m o . .
m m rivate parking (office . )
. u m m . Sacant |2t (Citf c()wned)) « Rating of Downtown Transportation Elements
. vacant space (street level) 61»\6& 2008 Smart Growth Development Plan, City-Wide Interview Results
green/streetscaping K
park ,gyc’
@%
52 AVENUE 52 AVENUE

Map of downtown Yellowknife - vacant lots, parking & streetscaping

6. heautification & cleanliness

roure ooumoun Syeetscsping Frontes “The problem... is that
----- P L streetscaping is being done
B ey wherever road repairs are
needed, not necessarily
w ot S S where it can have an impact
: ——— on revitalization.”

- =

Streetscaping & Greenscaping Vacant spaces & Streetscapin Rating of Downtown Streetscaping Priorities

. : : : . : _ 2008 Smart Growth Development Plan, City-Wide Interview Results
Streetscape development on 50th street by Overlander which can be used as a precedent - use of  Public art at the vacant 50/50 parking lot is placed high on the wall behind dumpsters, and in an

curb extensions, site furnishings, public art, building signage, vegetation, paving, etc. area known for drug trading and loitering, making for an uninviting place.
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