


My Vancouver Experiences

e Food Truck Tour

e Sole Foods
e West End Walkabout
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FOOD ATTRACTS PEOPLE


Presenter
Presentation Notes
Deputy Mayor of Vancouver took initiative to create food truck industry.


Collaborative Approach
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By working with the bricks and mortar restaurants the BIA? Has created a vibrant downtown environment that has benefited all food industry


Designated Spots
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Mobile food vendors occupy designated curb-side or sidewalk spaces determined in conjunction with the Downtown Business Improvement Association. It is important to set clear guidelines and consult.


Celebrate Food Industry
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Engage residents. Attract visitors. Food brochure, Farmers Market, Ethiopian dish, sushi.


Sole Food Tour
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Non profit organization.


Utilize Empty Spaces
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Great location for downtown garden. Can be temporary use or mobile.
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Provides ownership. Develop skills through participation.
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Positive Welcoming Environment
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Gastown – used to be run down. Homeless are invited to work on site.


Portable and
Inexpensive

Vancouver designed
plastic garden boxes
allowing them to be

transported by small
forklift.

Gardens are portable.

Safe environment.




Selling to Community
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Food trucks and restaurants are also potential costumers. Demand is already existing. Territorial laws provide ability to purchase locally grown foods.
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Sole Food Tours group shot


West End Walkabout
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Creating a environment that benefits businesses and residents.


Long Term Planning

Essential for
success. Allows for
an idea to stay in
focus throughout
duration of different
Councils, businesses
opening and closing
and general use of
area.
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BIA initiative.


Create Welcoming Public Space

Simple, cost effective use of
space for temporary use.
Place-making in Montreal.

Light up dark areas. Simple
LED light strings in trees is
one example.
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Simple, clean and cost effective. We can test what works in Yellowknife’s downtown. Just do it. Learn and adjust.


N

Use Themes
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Banners, paint sidewalks, artwork


High Density Housing
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Important to have residents living downtown. Supports businesses and creates activity. This used to be a rough area. Working with police and BIA to revitalize.
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Empty Buildings Create Dead Zones
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People avoid these areas. No reason to shop, eat or socialize.


United Business Voice
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Focused on specific areas – Downtown.


Thank you. Questions?
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